
KAMK R&D Communications: 

Stakeholders

21.3.2017 A n a s t a s i a  M c A v e n n i e 1

KAMK 

strategic

partners

Alumni

HEIs in 

Finland and 

abroad

Companies

from the

relevant field
Development

and industry

organizations

Research

organizations

Funding

programmes



Increase
visibility

Nationally & 
Internationally

Support 
projects results
dissemination

Goals Obtain new
partnerships

Strenthen
profile of 

the
university

Increase
Engagement

Promote
services and 

R&D infra

Tanja 

Keränen

@FI

Anastasia 

McAvennie

@ENG

A n a s t a s i a  M c A v e n n i e



3

Newsletter

Events

WebpagesBlog posts

Social media 
channels KAMK

R&D 

Communications#kamkRnD

https://www.linkedin.com/company/496301?trk=tyah&trkInfo=clickedVertical:company,clickedEntityId:496301,idx:3-1-3,tarId:1454502553945,tas:kajaani
https://www.linkedin.com/company/496301?trk=tyah&trkInfo=clickedVertical:company,clickedEntityId:496301,idx:3-1-3,tarId:1454502553945,tas:kajaani
https://twitter.com/KUASrd
https://twitter.com/KUASrd
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KAMK R&D Communications: 

Main challenges

• Limited resources

• Limited budget

• Internal communications
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Thank you!

Could you please share your

experiences

good practices and 

challenges

in R&D communications at your university? 
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